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What is the Active Outdoor Recreation Economy?
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The Recreation Economy

o Contributes $730 billion annual to the U.S. economy
e Supports nearly 6.5 million jobs across the U.S.

e Generates $88 billion in annual state and national tax
revenue

* Provides sustainable growth in rural communities

» Generates $289 billion annually in retail sales and
services across the U.S.

« Touches over 8% of America’s personal consumption
expenditures-more then 1 in every 12 dollars circulating
the economy

Outdoor Industry Foundation Fall 2006
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What does Active Outdoor Recreation Include?

e Bicycling

e Camping

e Fishing

e Hunting

« Paddling

e Snow Sports

e Trall

« Wildlife Viewing

Outdoor Industry Foundation, Fall 2006
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Meet the $730 Billion Active OQutdoor

Recreation Economy

Active Outdoor
Recreation Participants

BICYCLING 60 MLLION, CAMPING 45 MILLON, FISHING 33 MILLION,
HUNTING 13 MILLION, PADDLING 24 MILLION, SNOW SPORTS 18 MILLION,
TRAIL 56 MILLION, WILDLIFE VIEWING £6 MILLION

Note: Detaller methodalegy, including
additional definiions of “ripple effect”
and *economis contribution,” ks avallable
in the technical report on our website
{(wvvwautdoorindustryfoundation.ceg).

This report benefited from an academic
review by learers in resource and recreafion
soonomics and fourism ranagement.

Because great Information exsted for
wildlife-bewsed recreation—fishing, hunting,
and wikilfe iewing—other respested studies,
suchas the LS. Fish and Wikd e repert.
were used to gauge hese confibutions.

wep Active Outdoor

Recreation Trips
(DAY + OVERNIBHT)

m Active Outdoor == He
Recreation Gear

Outdoor Industry Foundation Fall 2006

= Ripple Effect $379 Billion

SUPPLIERS, INTERMEDIARIES, AND EMPLOYEES

-

CIRCULATE MONEY THROUGH THE ECONOMY, MULTIPLYING THE

INITIAL EXPENDITURE IN OUTDOOR RECREATION TRIPS.

Ripple Effect $62 Billion

SUPPLIERS, INTERMEDIARIES, AND EMPLOYEES

-

CIRCULATE MONEY THROUGH THE ECONOMY, MULTIPLYING

THE INITIAL EXPENDITURE IN GOODS AND SERVICES.

Total Economic
Contribution
$622 Billion

Total Economic
Contribution
$108 Billion

effect”) from the Minnesota IMPLAN Group,
Inc. MIB) databass. MIG maitains over 1,600
active usars, including fedsral govemment
(Forest Service, Bureau of Economiz Analysis,
e, stats povemmENt, nUMETCUS academics
and private clients.

The “ripple efisct! is a commen economic
‘tool that considers the economic process of
Eringing final product to market to determine
‘total economic contribution. The components
of the ripple effect ar:

* Girect sfiect: the inftial purchass made
by the consumer

pennsylvania |
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Note: This report used multplirs 'ripple

Total National
Economic
Contribution
$730 Billion

= Indirect effect: eales In one ndustry
affect the varicus other industries that prodide
supplise and support

= Ingiced effect: wages and salaries paid by
the directyy and indirectly impacted indstriss
circulate threugh the economy

 Laakages: osour at each component of the
ripple sffect when a. businsss or individual
spends maoney cutside of the study region for
products or senvices that are either imported
intor the study region or consurned outsids of
the region

)
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Economic Contribution of Active Outdoor
Recreation by Census Division

NATIONAL TOTALS

Total Contribution: $730,979 milion

Johs Generated: 6,435,270
Gear Retail Sales: $46,185 million

prietaed Sees: S245.24¢ milen \ b DIVISION 2: MIDDLE ATLANTIC TOTALS
Taxes (federal, state): $87,867 million a o mr, NJ, PA

Total Contribution: $38,300 million
Johs Generated; 357,258

Gear Retail Sales: $5,198 million
~
Trip-related Sales: $22,951 million ’,
Taxes (federal, state): $4,499 million
pennsylvania
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Who Drives the Recreation Economy
ACTIVE OUTDOOR RECREATION PARTICIPANTS BY THE NUMBERS

ﬁ BIGYGLING 60 MILLION ° B|CyCI|ng
CAMPING 45 MILLION 60 MI”IOn
FISHING 33 MILLION
HUNTING 13 MILLION o Padd“ng
PADDLING 24 MILLION 24 |\/|i||i0n
"4 SNOW SPORTS 16 MILLION
m TRAIL 56 MILLION .
e Trall
m WILDLIFE VIEWING 86 MILLION .
56 Million
1 1 1 1 1 1 1
10 20 30 40 50 60 70
{millions of adult American parti cipants)
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The Active Outdoor Recreation Economy Employs America

JOBS GENERATED BY ACTIVITY CATEGORY e Bicycling
1,135,000
Eﬁ% BICYGLING 1,135,000
i CAMPING 2.3 00
E ¥ FisHinG 587,000 e Paddling
o B HunTing 325,000 308,000
= PADDLING 308,000
R SNOW SPORTS 567,000 e Trail
_ F TRaw 716,000
—— '] WILDLIFE IEWING 467,000 716,000
ﬂlna::un an.:mn 1.5m.lm am:m 1ﬁu;,m
pennsylvania
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$88 Billion Coming Back to America: Tax Receipts

FEDERAL AND STATE TAXES GENERATED BY ACTIVITY CATEGORY

35 0 #15 320 £25 550 535

fin billions}

Outdoor Industry Foundation Fall 2006

BEEEBEDBAN A

BICYCLING $17.7 BILLION
CAMPING $36.4 BILLION
FISHING $4.1 BILLION
HUNTING $2.2 BILLION
PADDLING £4.8 BILLION
SHOW SPORTS 5.8 BILLION
TRAIL $11.2 BILLION

WILDLIFE VIEWING $2.7 BILLION

TOTAL $87.9 BILLION

Bicycling
$17.7 Billion

Paddling
$4.8 Billion

Trall
$11.2 Billion
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An Overlooked Economic Giant

HOW ACTIVE OUTDOOR RECREATION STACKS UP*?
sales comparison to LS. economic sectors.

PHARMACEUTIGAL & MEDICINE
MANUFACTURING 3144

AUTOMOBILE & LIGHT TRUCK
— MANUFACTURING $251
T ACTIVE OUTDOOR REGREATION RETAIL SALES $289

TELECOMMUMICATIONS 3473

T, SERILEUOR ) ol
INVESTMENTS $277

e POWER GENERATION . SUPPLY 525

RO Lz seavics 22

MOTION PICTURE & VIDEOD
INDUSTRIES 550

in billions)

pennsylvania
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Far Reaching Ripples
Methow Valley,

FAR REACHING RIPPLES Washington
e $1,469 per
party, per trip
e $4.5 million
. annually to
RETAIL SALES FROM L Methow Valley
ACTIVE OUTDOOR REGREATION TOTAL NATIONAL .
GEAR + TRIPS SR = ECONOMIC CONTRIBUTION economy by tralil
$280 BILLION i S730 BILLION
o users

 The ripple effect:
additional $4.1
million to local
economy

pennsylvania
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An Essential Component of the American Economy

AN ESSENTIAL COMPONENT OF THE AMERICAN ECONOMY ™’
Active outdoor recreaBion spreads $730 billlon o all LLS, economic sechors

MANUFACT U RING 252%

TRAMSPOATATION & WAREHOULING 4.1%
RETAIL TRADES. &%

AEAL ESTATE & RENTAL &%

ARTS, ENTERTAINMENT & RECREATION 52%
ACCOMMODAT O8NS L FOSD SERVCES TA0A,

FINANGE & INSUREMNCE 2 9%

PROFESSIOMAL - SCENTIFM & TECHNICAL
SERVICES 42%

INFOR MAT M 4.2%
ALL OTHER SECTORS 2729

Outdoor Industry Foundation Fall 2006 pennsylvania
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2008 Outdoor Recreation Trends

« While overall participation in outdoor recreation among
Americans is increasing, the connection to nature among
youth is declining.

« 11% decline in participation in outdoor activities among
youth age 6 to 17 with the sharpest declines among
youth age 6 to 12.

e Over 50% of Americans participated in outdoor
recreation in 2007, getting outside 11.36 billion times
either close to home, in a nearby park, or overnight trip.

Outdoor Industry Association, Outdoor Recreation Participation Report, 2008
pennsylvania
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Key Findings

e Participation among all Americans

Participation in outdoor activities increased in 2007 to
50% of Americans - from 134.4 million in 2006 to 138.4

million in 2007.

 Youth Participation

Participation among boys and girls age 6-12 experienced
the sharpest drop. Girls had the biggest decline falling
from 77% to 61%. Boys fell from 79% to 72%.

Outdoor Industry Association, Outdoor Recreation Participation Report, 2008
pennsylvania
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Diversity
Participation in outdoor activities is highest among

Caucasians for all age groups. Participation is lowest
among African Americans.

Gender

Among males, participation in outdoor activities exceeds
participation in indoor activities and team ball sports for
ages 25 to 65

Among females, although indoor fithess activities are
more popular than team ball sports and outdoor activities
for ages 18 and under, participation in outdoor activities
Increases among female participants between 18 and
44.

Outdoor Industry Association, Outdoor Recreation Participation Report, 2008 pennsylvama
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Americans’ Favorite OQutdoor Activities

* Running/Jogging/Trail Running
3.87 billion outings/92 outings per runner or jogger (trail or road)
* Bicycling
2.62 billion outings/62 outings per bicyclist
* Fishing
1.09 billion outings/21 outings per angler
* Wildlife Viewing
638 million outings/ 28 outings per wildlife watcher
» Skateboarding

454 million outings/ 54 outings per skateboarder

Outdoor Industry Association, Outdoor Recreation Participation Report, 2008
pennsylvania
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Opportunities for Growth in Outdoor Recreation

4.

and the Outdoor Industry
Turn participants into enthusiasts

Engage Youth

Introduce the “gateway” activities
(camping,fishing,bicycling,hiking)

Connect the outdoors and health

Outdoor Industry Association, Outdoor Recreation Participation Report, 2008
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Questions?
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Contact Information

Shelley Speirs
Director of Outdoor Tourism and Sports Marketing
Department of Community & Economic Development
(717)346-7791
Commonwealth Keystone Building
400 North Street, 4th Floor
Harrisburg, PA 17120-0225
www.newPA.com | www.VisitPA.com
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http://www.newpa.com/
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